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Tom Peters, Re-imagine : (London : Dorling Kindersley,2003).
http://www.tompeters.com/reimagine/notes
http://www.tompeter.com/slides

http://www.dk.com

http://www.bredemeyer.com/architect..htm
http://www.lachlangroup.com/changemodel.html

http://www.usfca.edu/
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